
AAOA Q

ISSN 1433-0202

Beitrage und Informationen aus dem Ostseeinstitut

ftir Marketing, Verkehr und Tourismus an der Universitat Rostock

Heft 27

CRUISE AND FERRY PASSENGER SHIPPING
ON THE BALTIC SEA

Mass tourism and/or product differentiation?

Baltic Maritime Symposium 09
18/19 May 2009

Rostock, Germany

Rostock 2009



Table of contents

I. Foreword 5

II. Opening and Welcome 7

2.1 Breitzmann, Karl-Heinz: Opening remarks 7

2.2 Methling, Roland: Welcome note 11

III. Session 2: World-wide cruise trends between mass tourism &
product differentiation - do they hold true for the Baltic
waters? 13

3.1 Wild, Peter: A comparative analysis of cruise tourism trends and
prospects T... 13

3.2 Kunze, Hansjorg: Double product differentiation - AIDA concept
for German speaking markets 27

3.3 Tercek, John: World-wide cruise developments and Royal
Caribbean approaches for Europe and the Baltic 40

3.4 Weigend, Thomas: Trends in cruise vessel design - solution for
mass tourism and product differentiation 65

3.5 Larsen, Bo: Cruise trends in the Baltic Sea as an attractive
destination 95

IV. Session 3: Larger and smaller Baltic cruise ports and their
adaptation 110

4.1 Schubert, David: Cruise development in Ports of Stockholm and
future challenges and possibilities 110

4.2 Hinno, Helen: Tallinn as a leading cruise port - adaptations to
requirements of operators and passengers 120

4.3 Bauermeister, Ulrich: Baltic cruise development from a German
port perspective- offers and potentials of Rostock 132

4.4 Gontier, Kristina: Drivers for cruise shipping development in
medium size ports - strategy in Klaipeda 142

V. Session 4: Baltic ferry passenger shipping - troubled waters
and new markets 154

5.1 Takolander, Kaj: The Ropax concept - a growing concept in the
Baltic 154

5.2 Waszczenko, Piotr: Prospects of Baltic North-South ferry traffic
and the strategy of Unity Line 170

5.3 Havemann, Frank: Ferry Shipping in troubled waters - a network
carrier's view on Baltic passenger development 179



VI. Session 5: Shore excursions - growing challenges by mass
tourism and product differentiation 185

6.1 Kisseleva, Victoria: Shore excursions in Saint-Petersburg -
challenges in a growing market 185

6.2 Kordt, Arthur: Cruising Scandinavia and the UK - excursions,
facilities and challenges towards 2015 202

6.3 Antoni, Peter: Shore excursions in Germany - challenges of
working with American cruise lines past, present & future! 212

VII. Session 6: Students' special 221

7.1 Kiinstner, Christiane: Theme cruises and their impact for shore
excursion operators h......^ 221

VIII. Conclusions and Farewell 227

8.1 Breitzmann, Karl-Heinz: Conference outcomes and conclusions 227

8.2 Seidel, Jiirgen: Farewell Address 230

IX. Conference Programme 233

X. Sponsors 237

XI. Bibliography 239


