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Chapter 1 
Culture of Development and Developmental Capacity of States: The Korean Case I 

M. Mustafa Erdogdu, Marmara University, Turkey 

The main premise of this chapter is that State actions are crucial for economic development and those 
actions are partly shaped by the culture. Because some cultures are more conducive to development. 
it is engaged with the question: "Would it be possible to direct cultural change to serve economic 
development?" Since culture is a subject-object relationship, it might be possible to direct cultural 
change and consequently build up a developmental State. This chapter particularly focuses on the defining 
characteristics of a developmental State. In addition to the three characteristics recognized in the literature 
(relative autonomy, capacity, and embeddedness), four others are identified which are essential for a State 
to become developmental and remain so. These are: legitimacy of the State, Integration of the society. 
socio-political stability, and motivation for economic development. The Korean developmental State u 
taken as a case study and investigated under this new light. 

Chapter 2 
Modifying Culture to Advance Economic Growth: The Case of Singapore 52 

Balbir Bhasin, University of Arkansas - Fort Smith, USA 
Sivakumar Venkataramany, Ashland University, USA 
Lee Keng Ng, Toulouse Business School, France 

In furthering the discussion on the linkage between economic development and culture. this chapter 
attempts to answer the question, "Can culture be modißed to advance economic growth?" and uses 
Singapore as a case in point. It traces the country's restructuring of cultural values to foster economic 
growth and development, which allowed Singapore to grow from a small island State with a sagging 
economy and no natural resources to one of the most respected and wideiy recognized developmental 
models of the modern era. This study shows that social controls can help newly developing countries in 
creating political stability and social cohesion that allows for rapid economic development. However. 
the side elfects of such measures lead to the creation of a compliant society that lacks creativity and 
Innovation, is risk averse in entrepreneurial activity, and is prone to talent depletion. 



Chapter 3 
The Globalisation of the Media: Towards New Opportunities for Artistic Practice and Cultural 
Heterogeneity? 66 

Shefali Virkar, University of Oxford, UK 

This chapter explores the Claim that the continuous globalisation of the media industry is leading 
unrelentingly towards a hegemony of global cultural homogeneity. Through a discussion of the phenomenon 
that is globalisation, and the theoretical background against which the cultural effects of the global 
media might be studied, the chapter critically examines the role of global commercial broadcasting in 
the creation of a so-called global culture and in the engendering of global cultural convergence. The 
past three decades have witnessed an explosion in the size and number of Transnational Corporations 
(TNCs), while advances in science and technology have revolutionised the way in which people around 
the world think, work, collaborate, and share Information. The expansive growth in the size and number 
of TNCs and the rapid proliferation of the Internet and its associated technologies has led in recent times 
to profound changes in the global raass media industry. 

Chapter 4 
Impact of Cultural Intelligence on Global Business 83 

Harish C. Chandan, Argosy University, USA 

In today's globalized business world, intercultural effectiveness is crucial to a firm's survival. Cultural 
intelligence, CQ, is a four-dimensional construct that helps one to understand how the individual cultural 
beliefs and values influence motivations and behaviors (Ang & Van Dyne., 2009). CQ is related to the 
three aspects of intercultural effectiveness that include cultural judgment and decision making, cultural 
adaptation, and task Performance (Ang et al., 2007). CQ plays an important role in the areas of global 
leadership (Van Dyne & Ang, 2006), achievement of managers (Rahimi et al., 2011), global Strategie 
alliances, cross-cultural communications, negotiations, multinational teams (Early & Gibson, 2002), 
culturally diverse domestic teams, overseas work assignments (Bhaskar-Shrinivas, 2005; Lee & Sukco, 
2010; Ramalu et al., 2012), global business competencies, and organizational effectiveness in the global 
marketplace (Creque, 2011). CQ is also relevant in establishing global identity in culturally diverse 
Virtual teams (Adair et al., 2013). 

Chapter 5 
Japanese Cultural Traditions and International Business 106 

Gloria Garcia, University of Tokyo, Japan & ICADE Business School, Spain 

Although people from several countries may share some universal values, they also have difFerent cultural 
values. The differences in cultural values generally produce difFerent ways of thinking and acting that can 
cause misunderstandings and disappointments in business communication. Therefore, the willingness to 
understand in depth others' cultures is necessary for doing international business. Japan is an important 
country and thus the author explains in-depth the specific cultural values that are important in the 
international business between Japanese and non-Japanese people. This chapter is based on a broader 
research conducted in Japan and focused on the unique characteristics of Japan's cultural values, social 
norms, and business customs. Thus, it presents the specific cultural values Coming from the Japanese 
philosophical and cultural traditions, examines their influence in the Japanese international business, 
and emphasizes the importance of understanding them in depth for doing business successfully in Japan. 
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Chapter 6 
Potential and Pitfalls of Ethnic Marketing in Financial Services in Belgium: An Interdisciplinary 
Research Agenda 127 

Joyce Koeman, University of Leuven, Belgium 
David Bassens, Vrije Universiteit Brüssel, Belgium 

Access to ßnancial services constitutes an important prerequisite for participation in increasingly 
financialized societies and economies; however, ßnancial exclusion remains commonplace among 
socio-economically weaker groups. In this chapter, the authors examine the role ßnancial institutions 
could play in bridging such socio-ethnic divides in the context of Brüssels as a commercial opportunity 
arises for institutions that are Willing and able to cater, for instance through Islamic raodes of finance, 
to relatively underserved Muslim communities. The chapter integrales and mirrors ethnic marketing 
literature and recent debates in geography about ßnancial inclusion to discuss the obvious tensions that 
further ßnancialization of economically weaker and culturally marginalized groups in society brings along. 
Döing so, the authors identify key societal trends at the Interface of ethnic marketing and the propagation 
of "alternative" forms of ßnance and conclude with suggestions for an interdisciplinary research agenda. 

Chapter 7 
The Socializing Role of Expatriate Online Platforms 152 

Julie Emontspool, University of Southern Denmark, Denmark 

This chapter discusses the role of Information and Communication Technologies (ICTs) in expatriates' 
secondary socialization into new consumption environments. On the basis of the qualitative study of a 
question and answer platform directed at expatriates in Brüssels, this chapter differentiates between market 
orientation and socialization practices online. It shows how processes of market simplification, market 
guidance, and market manipulation co-exist both in expatriates' orientation and socialization in the new 
consumption context. The ßndings of this study firstly provide insights into the consequences of those 
online interactions for nationalism, where digital tools may in fact reduce expatriates' cosmopolitanism. 
Secondly, the study shows how collaborative knowledge construction on those platforms creates new 
forms of market adaptation. 

Chapter 8 
Extended Assistive Technology: The Impact of Interactivity of Human-Computer Interfaces on 
Independence, Employment, and Organization 173 

Ben Tran, Alliant International University, USA 

The purpose of this chapter is to analyze the history of technology and its founding purposes. The 
evolution of technology resulted in the creation and development of assistive technology. The impact 
of interactivity of human-computer Interfaces on independence, employment, and organizations is 
analyzed and addressed in relations to disabilities. The utilization of assistive technology, in the disabled 
Community, as well as in relations to the independence of the disabled are covered via the paradigms of 
assistive technology trainer and job developer for the disabled in the United States of America—capital 
of technology—Google, Yahoo, Microsoft, Cisco Systems—and capital of assistive technology. 



Chapter 9 
Culture-Based Creativity in the Regional Strategy of Development: Is Russia in Game? 202 

Oxana Karnaukhova, Southern Federal University, Russia 

In the knowledge-based society, economic growth depends on the Implementation of new ideas. Creative 
people, creative industries, and creative economies are considered as the crucial drivers of the economic 
prosperity and change management. This chapter analyzes regional specificity of Russia in creation and 
support of creativity within social and economic development, using the Global Entrepreneurship Monitor, 
Impact Report, and the G20 Entrepreneurship Barometer. Using data from Inglehardt's World Values 
Survey, the analysis of cultural assignments in the decision-making in Russia will continue compared to 
diverse European practices. It will be a valuable basis for further exploration of collision between global 
economic systems, demands for creativity and Innovation, internal Russian institutional and societal 
resources for support/rejection of Innovation, and culturally indoctrinated behavioral pattems of young 
researchers and intellectual entrepreneurs, articulated as drivers of the new economy. 

Chapter 10 
Creativity with Institutionalization: Cooperatives as an Alternative Way of Starting a Creative 
Business - Cases from Finland 221 

Riitta Kemppainen-Koivisto, University ofLapland, Finland 
Katta Siltavirta, University ofLapland, Finland 
RaunoRusko, University of Lapland, Finland 
Seppo Särkkä, University of Lapland, Finland 

Typically, creativity and institutionalism are not closely related. However, when talking about cooperatives 
(or co-ops), the authors introduce, in addition to the paradoxical tension between institutionalism and 
creativity, perspectives and cases in which institutionalism is a Channel for creative production. People 
often associate cooperatives with institutional characteristics because of their collective manifestations 
in history, such as agricultural or flnancial cooperatives. Furthermore, co-ops typically consist of several 
entrepreneurs working under the same "umbrella" Organization. However, according to the outcomes of 
the chapter, cooperatives could also be a source of, or at least a Channel for, contemporary creativity. In 
this chapter, the authors introduce Finnish cases in which the planners and designers of creative industries 
have established cooperatives successfully. These cooperatives have already created sustainable paths in 
their business activities to provide younger and youthful entrepreneurs with business possibilities and 
at least modest profitability. They also consider neo-cooperatives and light cooperatives, which provide 
services to cooperatives and allow them to focus on their main area of creating and innovating new 
business. Creativity cannot flow if there is no time or will to secure large Investments and ßnancing, or 
if the marketing and brand-building are problematic and the decision-making slow. Cooperatives could 
provide a suitable arena for innovative and creative business if there is a will to change and renew the 
idea of cooperative institutions, law, and practice. 



Chapter 11 
Gender and Water: The Indian Context 241 

Mononita Kundu Das, Centre for Gender Studies, National Law University Jodhpur, India 
Rituparna Das, Faculty ofPolicy Science, National Law University Jodhpur, India 

This chapter examines the welfare implication of wage revisions for two Indian unorganized sector female 
workers with opposite preference patterns for income and leisure in drought-prone zone. The female 
workers here face a gender-based wage gap and the inconveniences caused by water shortage adversely 
affect their effective incomes since females are the major users of water in the family. This chapter also 
makes a couple of recommendations for policymakers and legislators. It experiments with alternative 
Utility functions in neoclassical microeconomic behavioural model framework. 

Chapter 12 
Religious Social Movements and Economic Welfare in Modern Turkey 257 

Cemile Zehm Köroglu, Gümü§hane University, Turkey 
Muhammet Ali Köroglu, Gümii$hane University, Turkey 

In all societies, there have been some movements that point out social, political, economic, ideological, or 
moral problems oraim at partial or complete change. This chapter discusses the new meanings attributed to 
the concept of social movements in the postmodern era. A theoretical framework is proposed to widerstand 
the nature of social movements since the 1960s and to demonstrate their differences from classical 
movements. Turkey provides a particularly rieh context with high potential for social movements, both 
with secular and religious aspirations. Religious social movements have shown quite a tense relationship 
with the State throughout the history of the republic; yet, they have gained power and prosperity through 
evolving liberal economic policies since the 1980s. Therefore, resource mobilization and new social 
movement paradigms are used in this chapter to explain Turkey's religious social movements today. 

Chapter 13 
Cultural Indoctrination: A Theoretical Framework 279 

Bryan Christiansen, PryMarke, LLC, USA 

The purpose of this chapter is to examine the potential influence of Cultural Indoctrination (CI) on 
organizations today in an era of global hypercompetition. It is axiomatic that one of the fundamental 
realities of contemporary globalism is most organizations today must be able to funetion successfully 
across cultural (and national) boundaries to sustain a competitive advantage and remain profitable over 
time. Achieving this goal requires management to appreciate and understand the key factors affecting 
global business today. However, none of these factors considers in-depth the vastly underresearched 
area CI we all experience from birth. This chapter examines the following factors involved in cultural 
indoctrination: Child Development, Cultural Intelligence, Education, Institutionalization, Nationalism 
and Patriotism, Religion, Self-Efficacy, Social Capital, and Values Orientation Theory (VOT). It is from 
these factors that a conceptual model is developed for potential future application in management theory 
and practice. 



Chapter 14 
The Role of Cultural Dynamics in the Digital Age 

Kijpokin Kasemsap, Suan Sunandha Rajabhat University, Thailand 
295 

This chapter introduces the role of cultural dynamics in the digital age, thus explaining the theoretical 
and practical concepts of organizational culture, cultural values and belief systems, material culture and 
artifacts, language and communication systems, cultural interpenetration, deterritorialization, cultural 
pluralism, and hybridization; the categorization of cultural dimensions; and the application of cultural 
dynamics in the modern business world. Cultural influences are changing dramatically as cultures are no 
longer dependent on local resources to formulate their characteristic tastes, preferences, and behavior and 
are increasingly linked across vast geographic distances by modern communication media. Membership 
in a culture adapts to new cultural contexts while transporting Clements of one culture to another. As 
membership in a culture becomes increasingly transitional, unique elements are less clearly demarcated 
or distinctive. Understanding the role of cultural dynamics in the digital age will significantly enhance 
organizational Performance and achieve business goals in global business environments. 
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