NEWSPAPER
Design et

gestalten



NEWSPAPERS CREDITS
INCL. CASE STUDIES

BERLINGSKE
Denmark
pPp- 230-235

CLARIN
Argentina
pp- 130, 138-139

DAGENS NYHETER
Sweden

Case Study:

The Nordic Way
of Doing News
pp. 144-157

DE MORGEN
Belgium
p-9

DE TIJD
Belgium
pp- 236-237

DIARIO DE NOTICIAS
Spain
pp- 88-89

EL PAIS
Spain
p.7

DIE ZEIT
Germany
pp. 10-13

GAZETA WYBORCZA
Poland
pp. 134-135

GULF NEWS
United Arab Emirates
pp. 16-17

EL COMERCIO
Peru
pp- 132-133

EL SOL
Spain
p.-7

ELEFTHEROS TYPOS
Greece
p.79

EL MUNDO
Spain

Case Study:
Celebrating
Creativity

without Limits
pp. 114-129

EL PAIS
Spain
pPp- 268-269

EL UNIVERSAL
Mexico
pp- 79, 82-85

EXPRESSO
Portugal
pp. 79, 80-81

HET PAROOL
Netherlands
p-8

IL SOLE 24 ORE
Italy
pp- 13-137

JORNAL |
Portugal

Case Study:

A Disruptive Model for
Newspapers in the
Twenty-First Century
Pp. 79, 92-111

LA NACION
Argentina

Case Study:
Shaping Public
Opinion in

the Age of Data
Visualization
pp. 270-283

LA PRESSE
Canada
pp. 202-203

LA REPUBBLICA
Italy

Case Study:
Newspaper Design
as a Cultural Tool
Pp- 243, 244-267

LA TERCERA
Chile
p.79

LA VOZ DEL INTERIOR
Argentina
pp- 18-19



LE DEVOIR
Canada
pp. 198-201

LES ECHOS
france
p.79, 86-87

LE UN
France
p.-7

LIBERATION
France

Case Study:
The Art of
Everyday
Rebellion
pp. 50-77

MONO
Argentina
pp- 178

MONOCLE
UK
p. 6, 206-207

NATIONAL POST
Canada

Case Study:
Creating Visual
Narratives

on a Daily Basis
pp. 180-197

NZZ AM SONNTAG
Switzerland
pp. 238-239

O ESTADO DE
S. PAOLO
Brazil

p. 131

POLITIKEN
Denmark
pp- 158-161

THE WASHINGTON
TIMES

USA

p.-9

THE GUARDIAN
UK

Case Study:

The Three-Step
Evolution of a
Progressive Daily
pp. 208-227

THE HERALD
USA
p.9

THE INDEPENDENT
UK
pp. 90-91

THE MORNING CALL
USA
p.6

THE NATIONAL
United Arab Emirates
pp- 204-205

THE NEW YORK
HERALD TRIBUNE
USA

p.5

THE NEW YORK TIMES

USA

Case Study:
Designing
Powerful
Narratives
in the Age
of Post-Truth
Pp. 24-47

THE SUNDAY TIMES
UK
pp. 240-241

THE WALL STREET
JOURNAL

USA

p- 20

USA TODAY
USA
p.5

VEDOMOSTI
Russia
pp. 140-141

WELT
Germany

Case Study:
360° News
Experience

in Capital Letters
pp. 162-177



EDITORIAL DESIGNER

PROFILES

ANTONI CASES
pp. 130-141

JAVIER ERREA
pp. 78-91

MARIO GARCIA
pp. 10-23

LUCIE LACAVA
pp. 198-205

MARK PORTER
pp. 230-241

INSIGHTS

CHICO AMARAL

The Dilemma of the
Snake: Considerations
on Responsive

Journalistic Design
pp- 112-113

ALEX BREUER

People Not Platforms
Designing News
Experiences

for a Social Age

pPp- 228-229

SIMON ESTERSON

Content Needs Form
What Newspapers
Can Learn from
Magazine Design
pPp- 268-269

FRANCESCO FRANCHI

One Newspaper,
Three Newspapers
Photography:
Rocco Rorandelli/
TerraProject

PpP- 242-243

CARLOS GUYOT

Human-driven
Journalism
pp- 178-179

ANDRE MACEDO

A Full Stop

Is Everything.
Or Why
Designers Must
Sometimes

Take a Half-Step
Back to Take
Two Forward
pp. 142-143

ISMAEL NAFRIA

The Key to the Digital
Transformation
Strategy of the

New York Times

pp. 48-49

SOREN NYELAND

An Exclusive
Accessory,

Blowing in the Wind
pp. 158-161

ANDREW TUCK

Monocle’s
Singular Vision
pPp. 206-207 ’




